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What is the Youth Department? 

Municipal agency within the City of 
Helsinki’s organisation. 



Youth Work in Figures 

 
Total population of Helsinki 

  
    603 968 

 
Main target group of 
youth work 

     

13–17 year-olds  26 251 

Target group according to 
The Youth Work Act 

  

0–28 year-olds     205 751 
 



Mission 

The Youth Department supports the young 
people in becoming active citizens. 

Activities are directed at all youths in 
Helsinki, with the aim of encouraging them 
to find the forms of activity and recreational 
spaces that suite them best. 

 



 
 
•   Social Youth Work 
•   Cultural Youth Work 
•   Civil Society Support 

Our Fields 



     OVER 60 YOUTH HOUSES 







  

 

         
              
              

ACTIVITIES all year round 





















EVENTS 













making a difference 



 
Ruuti -participation system 
 
 

•   Ruuti is a unique model providing young people with 
opportunities to influence the Helsinki city’s 
decision- making. 

•   Ruuti core group: 20 young people elected annually. 
The core group acts as a link between the decision-
makers and the young people of Helsinki.  









   The Starting Point 





  MunStadi.fi 



MunStadi.fi in short  

•   Gathers all the services, activities and events in one 
place 

•   Makes visible interesting things young people do in 
Helsinki (i.a. blog posts) 

•   WordPress platform allows everyone to join in creating 
content 

•   Enables social media integration  
•   The website also scales to fit different screens (mobile 

and tablets) 







Your challenge is to 
 
Plan a creative integrated campaign for our new online 
service/website called MunStadi.fi 
 
We wish to: 
 
1) make the young people in Helsinki familiar with the  
brand and  
2) promote the new domain and service in order to            
increase the traffic on the websites  
  



Target audience 
•  Main target group: young people aged 13–17  
 
 
Launch of campaign and duration 
•  The campaign will be launched in September 2015. 
•  You’re welcome to suggest the length of the campaign. 
 
Budget available 
•  The budget for the campaign is 7000 euros.  
 



Tone of voice 
•   Joyful and fun!  
•   The campaign should promote the diverse youth 

activities, events and initiatives that take place in 
different districts of Helsinki and inspire young 
people to participate in making Helsinki a better 
and more fun city to live in. 

Communications guidelines 
•   The brand identity for the munstadi.fi will be further 

defined.  
•   The name of the service should always be referred 

to as MunStadi.fi  



   Our other Campaigns  

 













 
Thank you and best of luck to all contestants!   
 



     Contact Information 

•   Web editor, Juuli Bister 
juuli.bister@hel.fi 
+358 415121779 
 

•   Web editor, Marjatta Peltonen 
marjatta.peltonen@hel.fi 
+358 401625172 


