


What is the Youth Department?

Municipal agency within the City of
Helsinki' s organisation.
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Youth Work in Figures

Total population of Helsinki 603 968

Main target group of

youth work

13-17 year-olds 26 251
Target group according to

The Youth Work Act

0—28 year-olds 205 751
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The Youth Department supports the young
people in becoming active citizens.

Activities are directed at all youths in
Helsinki, with the aim of encouraging them
to find the forms of activity and recreational
spaces that suite them best.



Our Fields

 Social Youth Work
e Cultural Youth Work
* Civil Society Support
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Ruuti -participation system

* Ruuti is a unique model providing young people with
opportunities to influence the Helsinki city’s
decision- making.

* Ruuti core group: 20 young people elected annually.
The core group acts as a link between the decision-
makers and the young people of Helsinki.
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The Starting Point

HELSINGIN KAUPUNKI HELSINGFORS STAD CITY OF HELSINKI
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AV-lainaamo CIMO / nuoret

Gloria

Instagram
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Nuoriso.hel.fi Nuoriso.fi
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Pulmakulma

Viestoliitto Valtikka

Facebook / munstadi

Harrastushaku

Kompassi.info Monistamo

Operaatio Pulssi

Wempaimisto

Facebook / nutat

Hattumedia

Munstadi
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Tyttojen talo




MunStadi.fi

HELSINGIN KAUPUNKI HELSINGFORS STAD CITY OF HELSINKI
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MunStadi fi in short

Gathers all the services, activities and events in one
place

* Makes visible interesting things young people do in
Helsinki (i.a. blog posts)

WordPress platform allows everyone to join in creating
content

Enables social media integration

The website also scales to fit different screens (mobile
and tablets)




Munstadi. ACTIVITIES PLACES  PARTICIPATE DO YOUR OWN THING HELP & INFO

Pata, sandaali ja virkattu teltta — ainutlaatuisia tarinoita
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Kymmenen todistetta, etta kaikki hyva ei tule
Helsingista

Tommi Laitio

Kuvia Tullaamon avajaisista

Tullaamo
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3 Kysy neuvoa chatissa
hww.steep.fi/dev/munsta i Kysy




Munstadi. ACTIVITIES PLACES  PARTICIPATE DO YOUR OWN THING HELP & INFO
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Biljardi Piirustuskerho Soitinopetus ja banditreenia
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Your challenge is to

Plan a creative integrated campaign for our new online
service/website called MunStadi.fi

We wish to:

1) make the young people in Helsinki familiar with the
brand and

2) promote the new domain and service in order to
increase the traffic on the websites




Target audience
Main target group: young people aged 13-17

Launch of campaignh and duration
*The campaignh will be launched in September 2015.
*You're welcome to suggest the length of the campaign.

Budget available
*The budget for the campaign is 7000 euros.




Tone of voice
* Joyful and fun!

 The campaign should promote the diverse youth
activities, events and initiatives that take place in
different districts of Helsinki and inspire young
people to participate in making Helsinki a better
and more fun city to live in.

Communications guidelines

* The brand identity for the munstadi.fi will be further
defined.

* The name of the service should always be referred
to as MunStadi.fi




Our other Gampaigns

HELSINGIN KAUPUNKI HELSINGFORS STAD CITY OF HELSINKI
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Over 50 youth spaces around Helsinki
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Find your own way to take part.

VOTE IN THE RUUTI ELECTION ON
30.10.-13.11.14 @ RUUTI.NET
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AVOINNA TI-PE KLO 13-20.
PAATOSTAPAHTUMA LA KLO 17 ALKAEN.
VAPAA PAASY!
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NUORILLE

18.—22.2.2014

SUVILAHDESSA & HAPESSA
MW LU

HURJASTI
MONIPUOLISTA

OHJELMASSA
MM.

TIETOKONE- Ja
KONSOLIPELEA,
LUMENVEISTOA JA
LUMIKENKAILYA,
YOKORISTA JA
KOKKAILUA

KOKEILE
JANNITTAVIA
JUTTUJA, JA
LOYDA uusSI
HARRASTUS!

NUORISO.HEL.FI/REAKTORI

PROGRAM OCKSA PA SVENSKA!

F HOK-ELANTO
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«The core group is active,
fast and close-knit.

You learn new aspects

to different things.

I have gained so much
experience and know-
how and learned whom
to contact.»

Henri Miettinen,
2 Ruuti core group

are that the ideas and
heard in Helsinki.

The Ruuti core group takes €
opinions of young people are

VOTE
IN THE RUUTI CORE GROUP ELECTION
ON 30.10.-13.11.14 @ RUUTLNET



ILMOITA

BANDISI

MUKAAN
1.-5.9.2014
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Thank you and best of luck to all contestants!



Gontact Information

 Web editor, Juuli Bister
juuli.bister@hel.fi
+358 415121779

* Web editor, Marjatta Peltonen
marjatta.peltonen@hel.fi

+358 401625172




